
	
 Social media presents a positive opportunity for school districts to promote their district’s activities and 
engage with community members and stakeholders.  In fact, our District is one of the most socially active 
districts in the region and has gained state recognition for its public relations work on social media; however, I 
am growing increasingly concerned over the slippery slope of replacing human interaction with the 
“anonymous feel” of posting words without evidence or first seeking information from the direct source itself.  
This week, I take a somewhat humorous look at the phenomena.  Warning:  You may need a towel to wipe the 
dripping sarcasm.

	
 Like many magazines, Men’s Health features a monthly advice column.  Since for men, asking for 
advice is akin to asking for directions, the column is moderated by “Jimmy the Bartender” instead of a 
seemingly more educated psychologist-type.  The following appeared in Jimmy’s October, 2015 column:

	
 My son’s peewee coach yells at the kids on the field.  It’s ugly  How do I get 
him to stop?

-  Mike, Boston, MA
 Well, you could grab him by the collar and scare the crap out of him.  But, hold 

on a sec, Pop.  Your son’s going to run into a lot more hotheads in his lifetime and you 
won’t be there to protect him.  So instead of starting a war with the coach, talk to your 
kid after the games.  Make sure he’s focusing on what he has to do on the field and not 
the ranting idiot on the sidelines.  And, one day, when the tyke is all grown up and has a 
jerk for a boss, he’ll know exactly what to do.

  
 Jimmy, Jimmy.  What kind of advice is that?  If parents did what you suggest in those situations, 
they will raise children with skills for adult life.  Their children will learn to work with problems they 
are faced with and not put blame on others while accepting no responsibility for themselves.  Your 
approach is “old school” and, dare I say, Un-American.  No, in this modern age, we have other ways to 
deal with people or institutions that displease us.
	
 The first thing Mike should do is take to Facebook.  There he can list his grievances and get 
sympathy from others who have no personal experience with the situation.  It will give an opportunity 
for others to voice their opinions, free from the bias of facts and experience.  It also will allow others 
who have experienced that coach to distort the reality, much the way the old “telephone game” worked 
when we were kids.  What is very important about this Facebook approach is that the coach not be privy 
to the discussion.  We never want to involve the person closest to the situation that can actually do 
something about the problem.   That would spoil the fun.
	
 If Mike’s Facebook campaign isn’t enough, he needs to begin tweeting about it.   Twitter is a 
great way to really distort the facts in his favor since everyone is limited to 140 characters.   With only 
140 characters per tweet, imagine the lack of understanding behind each statement.  This is how you 
build support for your cause.  And, if he’s lucky, his tweeting may be re-tweeted and re-tweeted.  (Am I 
repeating myself?)  And, if Mike is super lucky, one of the major network news shows which can’t seem 
to find enough significant journalistic activity, may report Mike’s dilemma on their social media 
segment.
	
 Finally, if Mike’s social media activity only makes the situation worse by misinformation and 
offending people, he can utilize the “email blast.”  This technique would involve simultaneously 
emailing the person directly over the coach, the league director and everyone on the PeeWee League 
board of directors – SIMULTANEOUSLY.  Be certain NOT to include the coach because, again, we 
want to avoid addressing the person closest to the situation who can do something about it.  This 
approach gives Mike a great sense of self-righteousness because he went “straight to the top.”  It will 
make the coach feel like crap but after all, that’s what he did to Mike’s son whether he knows it or not.  
Eye for an eye.
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 Now, Jimmy, I hope you’ve learned from my advice this week.  In a future column, if you advise 
an aggrieved individual to “man-up” and find the proper time, place and manner to express his concerns 
privately to the person who has aggrieved him, then I know you’ve learned nothing from me and remain 
out of touch with today’s world.  
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